GUILFORD COUNTY SYSTEM CHARACTERISTICS
Affecting Safe & Stable Homes/Financial Literacy
Help clients see financial literacy
education as a natural part of the
system of services by including financial
literacy info/resources as part of
application process to other services.

It is necessary to
engage families in
designing strategies
to address these
issues.

Make data
tracking a high
priority.

Raise awareness/ create
buy-in for 2-1-1.

Engage trusted family
champions to spread
everyday success stories &
normalize financial literacy
improvement.

There are many financial literacy
offerings, through public & private
sources, that address a variety of
needs, skill levels, & audiences.

Add “Financial
Literacy”
category to 2-1-1.

Create centralized/
uniform system for
collecting & sharing data
& program information.

MINDSETS
Attitudes, values, and
beliefs that shape behavior
POWER
How decisions are made,
who participates in decisionmaking, whose voice
matters, and the structures
available to support
inclusive voice

Basic needs have to
be addressed before
financial literacy can
be addressed.

RESOURCES
Human, financial, and social
resources that are used
within the system
Offer professional
development
around 2-1-1
referral to build
local capacity.

Some organizations
address basic needs, but
there may be other touch
points where a basic needs
assessment could occur.

Data is not required to be
tracked in a way that makes
it easy to identify who needs
financial literacy education,
& who is falling through the
cracks in the system.
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COMPONENTS
Range, quality,
effectiveness, and location
of services, supports, and
opportunities in the
community

SYSTEM INTERACTIONS
How the system
characteristics influence
and affect each other
over time

REGULATIONS
Policies, practices,
procedures, and daily
routines that shape the
behavior patterns of
individuals, groups, and
organizations

Financial literacy
education is not
always a required
part of services.

Family Success
Center could be
a model
program to
scale into other
geographic
areas.

Financial literacy education is often
tied to homeownership, & may not
reach families who are not currently
seeking homeownership.

CONNECTIONS
Relationships and exchanges
between and across
different actors,
organizations and system
characteristics (e.g.
information, referrals,
resources and learning)

Need more awareness of
2-1-1 app, since many
families connect to the
internet, social media, &
the community through
smart phones.

Create connections in High
Point between basic needs
agencies & United Way of High
Point (partnered with GTCC
for financial literacy services).

Go back to our
own agencies, &
those we
connected with,
& help build
connections with
Family Success
Center & 2-1-1.
Leverage 2-1-1 as a
resource to address
basic needs,
housing, & financial
literacy gaps by
connecting families
& providers to
resources.

